
During March 6-8, Upland attended the
3rd Annual TICA (Tenant-In-Common
Association) Annual Symposium in

Salt Lake City, Utah where over 600 were in
attendance.  The TICA Symposium had less
than 100 people in attendance in 2003 and 400
in attendance in 2004. 

The TICA Convention growth was impressive
but it pales in comparison to the TIC industry.
Prior to 2002, nationally sponsored TIC
activity was estimated to be less than $167
million.  In 2002, approximately $2.5 million

was invested in equity only.  In 2003, the
number grew to $1.8 billion.  In 2004,
estimates were $3-5 billion in debt & equity.
After surveying the approximate 65 national
sponsors, the estimates reach $4.1 billion in
equity only for 2005.  This should translate to
$12-16 billion in total invested.  The only
barrier to increased growth is difficulty in
acquiring properties by sponsors and the real
estate versus securities debate, which keeps
many professionals from embracing the industry.

2005 Corporate Sponsors

Adolfson & Peterson Construction
The Avalon Group

Barna, Guzy & Steffen, Ltd.
Bremer Bank, N.A.

Brookfield Properties (US) LLC
The Business Journal

CB Richard Ellis
CSM Corporation

Cambridge Commercial Realty
Colliers Turley Martin Tucker

The Collyard Group L.L.C.
Commercial Partners Title, LLC

Cuningham Group Architecture, P.A.
Dalbec Roofing

Exeter Realty Company
Faegre & Benson LLP

Fantastic Sams
General Growth Properties, Inc.

Gray Plant Mooty
Great Clips, Inc.

H.J. Development, Inc.
Heitman Financial Services LLC

J.E. Dunn – North Central
J.L. Sullivan Construction, Inc.

Jones Lang LaSalle
KKE Architects, Inc.

Kraus-Anderson Companies
LandAmerica Commercial Services

Landform
Larkin Hoffman Daly & Lindgren Ltd.

LaSalle Bank N.A.
M & I Bank

Madison Marquette
Messerli & Kramer, P.A.

Midwest Maintenance & Mechanical, Inc.
NorthMarq Capital, Inc.

Northtown Mall/ Glimcher Properties
Oppidan, Inc.

Opus Northwest LLC
Park Midwest Commercial Real Estate

Paster Enterprises, LLC
RLK-Kuusisto Ltd.

RSM McGladrey, Inc.
RSP Architects

Reliance Development Company, LLP
Robert Muir Company

Ryan Companies US, Inc.
SUPERVALU INC.
Target Corporation

TCF National Bank Minnesota
Towle Financial Services

U.S. Bank 
United Properties

Venture Mortgage Corporation
Weis Builders, Inc.

Wells Fargo Bank, N.A.
Welsh Companies, LLC

Westwood Professional Services, Inc.
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F e a t u r eTICs The New REIT?
by Keith Sturm, Upland Real Estate Group, Inc.

TICs continued on page 2  

Location:  Highway 5 and Market Boulevard
in Chanhassen

Month/Year Opened:  New construction May,
2005

Owner:  Market Street Station, LLC

Developer:  Mike Korsh, CPM

Managing Agent:  Kraus-Anderson
Companies

Center Manager:  Cindy MacDonald

Leasing Agent:  Betty Ewens, CLS

Architect:  Bentz/Thompson/Rietow, Inc.

Construction Contractor:  Kraus-Anderson
Midwest Division

GLA:  43,365 sf, plus pad sites for 3,000 and
5,000 sf

Number of Stores Signed to Date:  8

Anchor Tenants:  Spalon Montage and
Americana Bank

Marketing Area Served:  Chanhassen,
Chaska

Construction Style:  Stucco wall finish with
cultured stone, pre-cast concrete pilaster bases
and EIFS accents

Additional Facts/Narrative:  New mixed-use
building in the heart of Chanhassen; 21,574 sf
retail; adjacent to Market Square Shopping
Center and Chanhassen Dinner Theater, 33,000
vpd pass the site on Highway 5; 2 restaurant
and pad sites available; 49,891 residents within
3 miles; average household income of
$120,689 and median home price is $206,383
within 3 miles

S n a p s h o tMarket Street Station



Conversely, REITs, which experienced
their growth surge in the early 90’s, had
$19 billion invested in 2002, $24.2 billion
in 2003, and $38.7 billion in 2004.  

The parallels are unmistakable, and
although TIC investing could be only as
much as 30-40% of REITs, the TIC
industry has hardly “rounded second”
while REITs are vying for homerun king
status.  Give it time.

The Buzz…What’s Going On?

In March of 2002, the IRS published
Revenue Procedure 2002-22 which laid out
structuring guidelines for Tenants-In-
Common to qualify for IRC 1031 tax
deferred exchanges.  

A TIC is simply an ownership structure,
which allows for multiple entity ownership
of a property via an undivided percentage
deeded interest.  In addition to 1031 tax
deferral, there are many advantages to TIC
ownership.  These include: Passive, Direct
Ownership; Prearranged, Non-Recourse
Financing; Trophy, Institutional Grade
Property; No Property Management;
Property Depreciation Tax Benefits;
Diversification Through Property Type;
Potential For Appreciation In Value.

77 million baby boomers are reaching
retirement age and many of them are
looking to “trade” management intensive
properties into passive investments.  TICs
are a passive investment opportunity.  The
TIC purchase process is also passive.  Pre-
arranged financing, existing appraisals, and
market studies are readily available to the
real estate investor.  Closings are a breeze.

In addition, investment experts are now
recommending that 10-20% of investment
portfolios should be in real estate.  TIC
diversification can be achieved by
geography, property type, ownership
percentage, risk, levels of leverage and
through multiple sponsors.

Demand Factors

Demand for investment real estate is
increasing exponentially.  This increase 
in demand has impacted property 
pricing, speed of transactions, and has
created a virtual “tsunami” of demand for
TIC investments.

The demand for TICs can be attributed to
the following:

Poor Performance in competing
investment products – the S&P 500 has
delivered 8.99% last year.  The DJIA was
3.15% during the same period.  Conversely,
REITS were 31.50%! Money Markets,
CD’s, Mutual Funds, savings accounts and
bonds have performed dismally over the
same period.  Many investors have had
their 401k reduced to a 101K or worse.
Real Estate just looks better.

Institutional Demand – Though slow to
move, nearly every major institutional
investor is now moving significant funds
into commercial real estate, both in equity
and debt.  This movement is related to two
major impetuses.  1) Their investor
demand.  2) The lowering of investor yield
expectations.  Billions of institutional dollars
are moving into commercial real estate.

Foreign Investment – The weakened
dollar versus the Euro has caused
significant interest in U.S.  real estate.  The
dollar has traded between .60 and .82 over
the last twelve (12) months.  This makes
domestic Real Estate look like an 18-40%
discount.  Foreign demand for properties 
is increasing.

Baby Boomer Demand – The first Baby
Boomers will reach age 65 in five years.
Since their parents are 20 – 40 years their
senior, approximately $10 trillion in
inherited value stands to drift downstream
to the Baby Boomers.  With 77 million
boomers looking for wealth preservation,
income and little or no property
management, this market sector will 
cause unprecedented demand on
commercial real estate.

1031 Exchanges – Although this has been
covered extensively, the 1031 tax deferred
exchange as a component of an investment
strategy, is increasing at an unprecedented
pace.  Deloitte & Touche estimated that
over $155 billion in 1031’s were
completed last year, while approximately
$25 billion failed.  As TICs increase their
market share, they should be able to appease
both successful 1031 investors as well as
those that might have otherwise failed.

As a TIC market insider we have to be
cognizant of these demand factors as they
impact us on the acquisition, placement
debt, and disposition of TIC assets.  It is
more and more evident that local expert
real estate advice from professionals that
understand these issues will become even
more integral as the industry expands.

Although the nationally sponsored TIC
industry is only approaching three years,
they are here to stay.  TICs have proven to
be an excellent real estate investment
model and could be the precursor of what
REITs are today!                                   �

TICs continued

Search Me 
Sarbanes-Oxley provides a complete
cross-referenced index of SEC filers,
audit firms, offices, CPAs, services,
fees, SEC enforcement actions and
other critical disclosure information.
Sarbanes-Oxley allows firms to stay
abreast of the proposed and final rules
and regulations issued by the SEC to
implement the Sarbanes-Oxley Act
(SOX).  

http://www.sarbanes-oxley.com/

http://news.findlaw.com/hdocs/docs/gw
bush/sarbanesoxley072302.pdf
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May Professional Showcase

Jenni Faulkner, City of Burnsville
David Buck, Sherman Associates

City of Burnsville – Heart of the City
Originating from a community based
visioning project, The Heart of the City
grew from a simple streetscape project
in 1995 to a full-fledged redevelopment
effort.  Today, Heart of the City
construction activity is at a healthy beat
with nine of the ten projects planned
either completed or under construction.
The Heart of the City is focused on
bringing arts and cultural opportunities
to the area and building tax base to
benefit the entire community.  Along
with streetscape improvements, the
Heart of the City is aiming at economic
development.  The Heart of the City
area will generate approximately $3-$4
million in property taxes annually at
full development compared to the
$200,000 it did prior to redevelopment.



2005 LEADERSHIP
OFFICERS

President
Paul Sevenich, CCIM, Kraus-Anderson Co.

1st Vice President
Sara Stafford, LandAmerica Commercial Services

2nd Vice President
Jay Scott, Solomon Real Estate Group

Treasurer
Ken Vinje, SCSM, Kraus-Anderson Co.

Secretary
Lisa L. Diehl, CCIM, Steiner Development

DIRECTORS
Wendy Aaserud, Madison Marquette

Brett Christofferson, Weis Builders, Inc.
Gary Jackson, Retired/Consultant

Kevin Krolczyk, Dalbec Roofing, Inc.
Cindy MacDonald, Kraus-Anderson Co.

Robert Pounds, SCSM, Welsh Companies, LLC
Mary Wawro, Ryan Companies US, Inc.

Immediate Past President 
Michael G. Sims, United Properties

COMMITTEE CO-CHAIRS
Awards

Ronn Thomas, United Properties
Kim Meyer, Robert Muir Company

Community Enhancement
Wendy Aaserud, Madison Marquette

Tom Heuer, Aspen Waste Systems, Inc.

Golf 
Chris Hussman, Aspen Waste Systems, Inc.

Luann Sawochka, Rochon Corporation

Legislative
Howard Paster, Paster Enterprises

Todd Johnson, Steiner Development

Marketing and Communications
Laura Moore, United Properties

Tom McGannon, Edwards & Kelcey

Membership
Cynthia Hable, Kraus-Anderson Co.

Sam Smolley, Smolley Consulting Group

Newsletter
Lisa L. Diehl, CCIM, Steiner Development

Ferne L. Sofio, Paster Enterprises

Program
Peter Berrie, Faegre & Benson LLP

Tom Madsen, Benson-Orth Associates, Inc.

Retail Report
Holly Rome, Jones Lang LaSalle

Robert Pounds, SCSM, Welsh Companies, LLC

Technology
Cindy MacDonald, Kraus-Anderson Co.

Skip Melin, Colliers Turley Martin Tucker

Sponsorship
Ned Rukavina, United Properties
Bill McCrum, RSP Architects Ltd.

MSCA STAFF
Executive Director - Karla Keller Torp
(P) 952-888-3490   (C) 952-292-2414

ktorp@msca-online.com

Associate Director - Stacey Bursing
(P) 952-888-3491   (C) 952-292-2416

sbursing@msca-online.com

8120 Penn Avenue South, Suite 555
Bloomington, MN  55431

(F) 952-888-0000
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On Wednesday, May 4, 2005 MSCA
welcomed Rick Collins, Vice 
President of Development for the 

Ryan Companies, and JoAnna Villone Hicks, 
Real Estate Development Director for the
Neighborhood Development Center (NDC).
The presentation, moderated by Bruce Carlson
of United Properties, addressed the renovation
plan for the former Sears complex located in
south central Minneapolis.

The complex will include 80,000 sf of retail
space, 400,000 sf of office space, over 140
condominiums, over 200 apartment units and a
136-room hotel. The project includes many
stakeholders in both the public and private
sectors. Included in the development is a
“Global Market” which will be a sort of indoor
farmers market with local vendors showcasing
international products. The market will also act
as a small business incubator to help develop
new local business concepts. The market is
expected to become a regional retail draw
bringing in visitors from across the metro.

Some highlights: The original building was
constructed in 1928 on a 10.88-acre parcel
located on the corner of Chicago Ave. South and
East Lake Streets as a Sears department store.

The original Sears building was one of the first
retail developments in the nation to feature an
exclusive front door parking lot.

The building will be a vertical mixed-use
development with several owners/associations
in place to maintain the development.

The local neighborhoods cater to a very
economically and ethnically diverse group. 

The neighborhood sustains corporate offices for
Wells Fargo, Abott Northwest Heart Hospital,
and the Children’s Hospital of Minnesota.

The corner of Chicago and Lake is home to a
major public transit node with over 500 buses
servicing the hub per day.

The site will have an outbuilding in the form of
a Sheraton Hotel with 136 rooms primarily
serving the local hospitals.

The Global Market will feature 62 businesses
that feature an international flair of goods and
services.  The retail portion of the market is
built to maintain flexibility for future tenants
and food service vendors. 

Among types of retail that will be featured in
the Global Market will be restaurants, grocers,
bakeries, meat markets, flowers, coffee and art.

More information on this project can be found
on the website www.midtownexchange.com �

May Speakers: Bruce Carlson- United Properties,
JoAnna Villone Hicks – Neighborhood Development
Center, Rick Collins – Ryan Companies US, Inc.

P r o g r a m  R e c a pMidtown Exchange and the Midtown
Global Market

by Christopher Naumann, KKE Architects Inc.

Bookmark
Good to Great by Jim Collins.  What do
good companies need to do to become great
– and is your company one of them?  Read
what companies made the list, what
companies did not and why.

The Future of Competition, by CK Prahalad
& V Ramaswamy.  These authors ask why 

many companies are still unable to satisfy
customers or sustain growth and profitability.
Their answers lie in the evolving role of the
customer in the value creation process.  

Got recommendations?  
Contact Deb Carlson at
dcarlson@northstarpartners.net.
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The Technology Committee, chaired
by Cindy MacDonald and Skip
Melin, concentrates on enhancing,

promoting and administering the MSCA
website.  Its 2005 goals include:  focusing
on the Members Only Section through
updating the membership directory, job
postings and committee activities, as well
as implementing other interactive
initiatives and upgrading overall content.
In addition, the committee monitors the

website “hits”
monthly and
generates 
revenue through
sales of banner
ads, resume ads and hyperlinks.  As if 
that were not enough, the Technology
Committee also performs on-going
assessments of both hardware and future
software needs to keep MSCA on the
cutting edge.  With all these key

responsibilities, they could use some
assistance and are hoping to increase their
membership to better accomplish their goals.
Please consider joining the Technology
Committee as their vital contribution is
only growing in significance given the
technology trends in our industry.

C o m m i t t e e  P r o f i l eTechnology Committee

Co-Chairs: 
Cindy MacDonald, Kraus-Anderson Companies
William “Skip” Melin, Colliers Turley Martin Tucker
Members: 
Jim Mayland, MN Commercial Property Exchange
Ken Vinje, Kraus-Anderson Companies
Not pictured members:
Larry Calhoun, Kraus-Anderson Companies
Charlie Casserly, Casserly Media
Mary Kaeding, Kraus-Anderson Companies
Bob Bauer, Cuningham Group

MACDONALD MELIN MAYLAND VINJE

●  Demographic Tidbits:  The 50 + year old
age group will constitute 35% of the U.S
population by 2020; they will control 80%
of the discretionary income, 50% of the
U.S assets, make up 33% of chain store
sales, make more trips to retail stores and
spend less per trip ($38 vs $42 per visit).

●  Kohl’s will have major retailer
expansion for 2005.  They plan on adding
95 new stores, Wal-Mart/Sam’s will add
or relocate 355, Target about 95-100 new
stores, Home Depot about 180 new stores,
Lowe’s about 150 stores and Costco about
20 new stores.

●  Gap’s has a new retail store concept
called Forth & Towne aimed at the 35 +
year old working woman.  Forth is a
reference to Gap’s fourth store brand, and
Towne to convey a sense of community.
The initial plans calls for one store in NY,
NY and 4 in Chicago.  

●  Simon, General Growth and Machrich
Co. are 3 of the largest retail developers

looking to add housing components to their
existing or planned retail developments.

●  Steve Wynn’s, Wynn’s Resort, has
started planning his expansion of the resort
by doubling the 75,000 sf size with a phase
2.  The 2nd phase opening is initially
slated for 2007 – 2008.  Not to be out
done, MGM Mirage announced a $6
billion, 66 acre project consisting of
housing condos, townhomes, retail, café’s
boutique hotels and a 3,000 room casino
hotel.  The project presently called Project
City Center, will be located on the site of
the present Strip’s Boardwalk Casino
between the Bellagio Hotel and the Monte
Carlo Hotel.

●  H&M, Europe’s lower priced fashion
retailer, announced they are opening a
store in the Mall of America.

●  Starbucks announced they will open
1,500 news stores world wide by the end
of 2005.

●  For those of you who forgot to get mom
that special something on Mother’s Day
Sam’s Club has the answer - a $570,000
pink diamond pendant!

●  Some of the features of the new
bankruptcy law signed by President Bush
limit some of the liberties commercial
tenants had when they entered bankruptcy.
Under the new law commercial leases must
be terminated or accepted within 120 days
of filing (a 90 day extension is possible
under special circumstances) and the use
clause in the lease must be honored by the
tenant or its sub-tenant. 

●  Neiman Marcus, the luxury change,
announced its sale to two private equity
firms for $5 billion.  Texas Pacific Group
and Warburg Pincus will acquire all of
the retailer’s 35 Nieman Marcus stores, 
the 2 Bergdoff Goodman and 14 Last
Call clearance stores.  Nieman had 2004
sales of $555 psf and a 2nd quarter
operating margin of 10.6%.

Around the MarketplaceRetail Tidbits
by Tim Hilger, Diversified Acquisitions, Inc.
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Press releases are printed based upon availability of space
and relevance to the local market.

J u n eMember News
Agnes Elected Chair 
Jeffrey P. Agnes AIA has been elected
chair of the Brooklyn Park Planning
Commission.  Agnes has served on the
commission since April of 2000.  

Architectural Consortium
Architectural Consortium LLC has
recently completed the design and
construction documents for the Home
Goods, Sportmart and David’s Bridal
buildings at Oakdale Village. The 73,000
sf of retail is being built by Muir-Doran
Construction. Robert Muir Company is
the developer/ owner.

Stahl Construction
Stahl will begin construction on Phase II, 
a 92,000 sf $13.5 million addition for
Providence Academy of Plymouth.
Construction will include new classrooms,
gyms, an art room, media center, wood
shops, metal shops, band and choir rooms,
and a common space.  

KKE Wins “Best in Real Estate” 
KKE Architects’ conversion of a former
auto repair shop into Liberty Frozen
Custard’s fun, new restaurant and design
for Silver Lake Village’s new mixed-use

development earned two “Best in Real
Estate” awards from The Twin Cities
Business Journal.

Upland Sells Verizon Wireless
Upland Real Estate Group, inc. announces
the sale of a Verizon Wireless store located
in Duluth.  Michael Houge, CCIM, SIOR,
and Keith Sturm, CCIM of Upland Real
Estate Group, Inc. recently sold the newly
renovated 4,080 sf property to a single
investor through a Tenants-in-Common
(TIC) structure.  

Northtown Mall Announces Anchor
Northtown Mall is pleased to announce
that Burlington Coat will be the center’s
newest anchor tenant, opening in the
former Kohl’s space this fall.  The 85,000
sf location will be home to Burlington as
well as its “store-within-a-store” Baby
Depot and Luxury Linens concepts. 

Van Tassel Joins Kwik Trip
Sam Van Tassel recently joined on with
Kwik Trip as a Real Estate Manager. 

Diehl Joins Steiner Development
Lisa Diehl recently joined on with Steiner
Development as Director of Business
Development and will be involved with the

development and leasing of retail and
industrial developments.

Fisher Joins Opus
Opus Northwest, L.L.C. recently hired
Michael Fisher as Controller.  

Meyer Joins Robert Muir Company
Kim Meyer has join Robert Muir
Company as Vice President of Leasing and
will be responsible for the leasing of 13
shopping centers at 3 million sf.

Doran to Run for DFL Senate
Minnesota real estate developer Kelly Doran
will run for Senate next year as a Democrat.

Congratulations to Ewens & Rome
Congratulations to Betty Ewens of Kraus-
Anderson and Holly Rome of Jones Lang
LaSalle who were recently awarded the
Certified Leasing Specialist (CLS)
designation from the International Council
of Shopping Centers.

MNCREW-10 Years
MSCA salutes MNCREW on their 10 year
anniversary.

Please email your press releases and
member news to Stacey Bursing at
sbursing@msca-online.com �

2005 Event Schedule

Our monthly program meeting date is
the first Wednesday of every month.
All meetings will be held at 8:00 a.m.
(registration at 7:30 a.m.) at the
Sheraton Bloomington Hotel unless
otherwise noted or publicized before
the program.  Program topics and
location are subject to change.

Monday, June 20 – Annual 
Golf Tournament Majestic Oaks 
Golf Course

Wednesday, July 6 – Professional
Development

Wednesday, August 3 – Retail Focus

Tuesday, September 13 – MSCA/
ICSC Program

Wednesday, October 5 – Mall Focus

Wednesday, November 2 – Retail
Report (afternoon program)

Barna, Guzy & Steffen, Ltd.
Company Vision:  To provide our clients
with high quality legal services at reasonable
rates, while building strong relationships
and confidence as we’ve done sine 1938.

The Collyard Group L.L.C.
Company Vision:  To perpetuate the
equation that Competency plus Performance
equals the success of Client and Company.

J.L. Sullivan Construction, Inc.
Company Vision:  To provide outstanding
commercial construction expertise and
service which exceeds our customer’s
needs and expectations.

M & I Bank
Company Vision:  Full-service
commercial bank with significant emphasis
in commercial real estate lending.

Park Midwest Commercial
Real Estate

Company Vision:  To provide customer
service, manage and lease like we own it.

Venture Mortgage
Corporation

Company Vision:  To be one of the best
and most reliable mortgage banking firms
in the region.

T h a n k  Y o u !Featured Corporate Sponsors
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The Uptown market is at the center of
four neighborhoods representing the
southwest quadrant of the city of

Minneapolis.  Uptown is known, both
locally and nationally, for its eclectic mix
of unique shopping, diverse dining, artsy
theaters, and vibrant nightlife.  Within a
three-mile ring, Uptown is densely
populated with over 200,000 people, 
well-educated with over 70% having at
least one year of college, high-income
levels of over $60,000, fairly young (early
30s) and upwardly mobile. Both income
and housing prices have made double digit
gains over the last few years.  

Uptown is also one of the busiest urban
districts in the metropolitan area with
intense pedestrian activity eighteen hours
per day, seven days a week.  The area
boasts the second heaviest bus usage
(second only to downtown Minneapolis)
and average daily traffic counts at Lake
and Hennepin, total over 30,000 vehicles
per day on Lake and north on Hennepin.  

What’s new in Uptown? A lot. 

The first is Calhoun Square. Located at the
southeast corner of Lake and Hennepin,
the enclosed shopping center, acquired last

year along with adjacent properties on
Lake, east to Fremont, and on Hennepin,
south to 31st, will receive a major facelift,
restoring the retail luster to the once-
thriving mall.  Once redeveloped, Calhoun
Square will be a 320,000 sf mixed-use
property blending retail, office and
housing elements. Solomon Real Estate
Group is the lead developer on the project,
overseeing an investment of over $75
million and doubling of its current size.
The redevelopment efforts include: the
integration of 124 residential units at the
northeast and southwest quadrants, an
automated and expanded parking ramp
with over 800 spaces, a new urban park on
the south side and the creation of a
pedestrian thoroughfare along Girard Ave.
Key retailers and restaurants such as
Kitchen Window, Borders, Express, Figlio,
Chiang Mai Thai, Sushi Tango and
Starbucks will continue to be a vital part of
Calhoun Square. Redevelopment leasing
efforts aim to further strengthen the tenant
mix with an infusion of new retailers, both
local and national.  Pending city approvals,
construction may begin as early as late fall
2005 and be phased over two years, with
final project completion in fall 2007.

M a r k e t  U p d a t eUptown Market
by Anne Knuth, Solomon Real Estate Group

See insert for 
STARRSM Awards

Call for Nominations

Deadline:  August 5th

Primary Career
Focus: Retail
Leasing – Landlord
and Tenant Rep

Company: AJ
Commercial Real
Estate, Inc.

Title: President

Hometown: Brooklyn Center, Minnesota

Education: B.A. Metropolitan State
University, CCIM candidate

Family: Solid group of friends, 1 dad, 2
sisters, 1 brother-in-law, 1 niece, 1 nephew

Hobbies: Volleyball, horseback riding,
photography, rollerblading, biking, hiking

Job History: Zeller Realty, CB Richard
Ellis, Wayne L. Johnson & Associates

Very First Job: Stuffing envelopes for
my Dad - Real Estate Marketing : )

Dream Job: Florist or run a Horse Ranch

Secret Talent: Ballroom dancing

Favorite Food: Seafood

MSCA Involvement: Newsletter
Committee

M e m b e r  P r o f i l eAnita D. Johnson

The second major development is the
Lagoon mixed-use development set to
anchor the north end of Girard Ave at
Lagoon.  Uptown Developer Stuart
Ackerberg is leading the charge on this
project which will include: a six-story
office building, a 112-unit, 13-story
residential building, restaurant, art gallery,
retail spaces, an expanded Lagoon Theater
and parking facilities.  In addition, the
project proposes a 19,000 sf public plaza
and a connection to the lower level of the
Midtown Greenway via a new pedestrian
bridge, accessible ramp and stairway.

Even as these planned commercial
developments begin to take shape, the
retail picture of Uptown is already begun
to upgrade, with existing retailers like
Gap, Borders, Urban Outfitters, and MAC
Cosmetics being joined by the likes of
Design Within Reach.  Restaurants have
also continued to thrive with Panera Bread
and Coldstone Creamery entering the mix.
Further supplementing the popular hot
spots of Chino Latino, Campiello and
Zeno Cafe, Parasole Restaurant Group is
now under construction with their new
concept, Stella’s Fish Café, which will
take over the former Tonic space at the
northwest corner of Lake and Girard.  In
addition, keeping with the nightlife
tradition of Uptown, Drink is set to open
shortly in the former Bilimbi Bay space at
Lagoon and Hennepin.

All this commercial activity in Uptown
only further serves to solidify its position
as not only an iconic, urban neighborhood
known for its trendy, hip businesses and
residents but also as a regional retail draw,
within in the Twin Cities.       �
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Bass Pro Shops had humble
beginnings in 1971 with an 8-foot
retail display in a local liquor store

in Springfield, MO.  Offered on this
display was a crude selection of
specialized gear that top anglers were
looking for to use in tournament fishing.
In 1974 Bass Pro Shops mailed its first
180 page catalog to the serious bass
fisherman.  By 1977 they introduced the
first Bass Tracker boat package – they
became the world’s #1 seller of fishing
boats.  In the decade spanning from 1984
to 1994, Bass Pro Shops broke ground for
their new national headquarters & Outdoor
World Showroom in Springfield, MO, Big
Cedar Lodge opens at Table Rock Lake
near Branson, MO and they also opened a
fish and wildlife museum.  Bass Pro Shops
is as diverse in their endeavors as they are

in their product line.  In addition to the
above mentioned accomplishments, they
started an official website and an Outdoor
World television show.

Currently there are 27 Outdoor World
retail stores and another 6 opening in 2005.
They have an aggressive growth plan
calling for several new retail locations
each year in strategic markets.  The
average store size is 140,000 sf and many
of their stores have an in-house restaurant.
These superstores are almost universally
located in the happenin’ part of town,
along major highways and have actually
become an anchor for many malls.  Bass
Pro Shops is able to bring its message of
conservation and appreciation for the
outdoors by partnering with like-minded
civic attractions.  The design and 

landscape is purposefully and respectfully
done to match the surroundings and create
an appealing shopping experience for both
the out-of-town shopper as well as the
local patron.  

Some of the awards they have been
presented are “Trendsetters of the Year”
(Sports Trend - 1999), “Retail Chain Store
of the Year” (Chain Store Age - 1999), and
“Best Design” (SADI).  

Bass Pro Shops mission statement is “To
be the leading merchant of outdoor
recreational products, inspiring people to
love, enjoy, and conserve the great
outdoors.”  For more information
regarding Bass Pro Shops real estate needs
and requirements, contact their real estate
department at 417-873-5000.

www.basspro.com �

R i s i n g  S t a rBass Pro Shops – Outdoor World Retail Stores
by Anita D. Johnson, AJ Commercial Real Estate, Inc.



Minnesota Shopping Center Association
8120 Penn Avenue South, Suite 555
Bloomington, MN 55431

Register for your golf
foursome today!
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Change Your Outlook…

To an exciting 
new exterior by…

Exterior Designers/Renovators

Call Terry Ryan at 952-894-5111
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